I am pleased to announce the launch of the Journalism & Mass Communication Quarterly (JMCQ) Outstanding Research Article Award of the Year this year for refereed articles published in print in 2016. The annual award is to recognize the author(s) of our journal whose article is deemed most significant in contribution to the theory or methodology to the journalism and mass communication field by our editorial team, review board, and Association for Education in Journalism and Mass Communication (AEJMC) members who are our individual print journal subscribers. This award is different from other research awards in that it consists of a twostep process: First, all AEJMC members are invited to nominate the article that they deemed most significant in contribution to the theory or methodology in journalism and mass communication research. Their participation as readers and print issue subscribers is important. We simplified the nomination process with a simple online form. Then the top five articles with the most nominations will be evaluated by the JMCQ editorial board members and the editorial team to cast the final selection vote. The article with the most support from these esteemed scholars will be the final winner. We will open up the five finalist articles for free access to the public for one month. Such massive post-publication "review" process on an annual basis probably is a more powerful and faster way to assess the contribution of an article than simply counting the number of citations of an article. The honor and attention the author(s) of the winning article will receive is well beyond the certificate and the US$1,000 cash award.
To move articles faster in print within the page budget, each regular issue of JMCQ will publish about 12 refereed articles, starting in 2017. To make all our accepted works appear as timely as possible, both journal articles and book reviews are already published OnlineFirst. In addition, the newly released book list section compiled by Lisa Romero will only be listed online, but not in print anymore, because timeliness of such information is more important. It will be listed on the home page of our website as soon as it was compiled and attached to the beginning of online issue. So readers are asked to check out our newly configured journal website at http://journals.sagepub.com/home/jmq to read the list of the latest books published in our field. This spring 2017 issue is another supersized issue because of a different reason from the winter 2016 issue. We have an additional special section of five articles sponsored by the Kettering Foundation as the AEJMC Presidential Paper call on Revitalizing the Bonds of Journalism, Citizenship and Democracy. Please read the special section editorial essay of Jack Rosenberry, the special section editor, on the background of this initiative and introduction of those articles. Communication Quarterly, 2007 -2016 . He selected eight articles published in our journal in the past 10 years to showcase the advancement of research methodology in our field such as methodological issues in content analysis, surveys, focus groups, interviews, and measurement and scale development. The articles selected are mustread references for scholars who intend to use these methods and scales and keep up with the latest advancements and standards in our field. I will also recommend authors who plan to submit manuscripts to us and use these methods should read these articles as handy references for standards and best practices. Subscribers can retrieve these articles online on our journal website.
Highlights of the Articles
News sharing and commenting increase the impact of digital news through audience participation and wider dissemination. This issue features three articles addressing this topic using different theories and methods. Sung Woo Yoo, Ji Won Kim, and Homero Gil de Zúñiga's panel data showed that sharing on social media benefits the senders by their elaboration on the information they share with civic motivations. They proposed a theoretical model that implies a virtuous cycle of information flow on the social media sphere.
Damian Trilling, Petro Tolochko, and Björn Burscher used a big data analysis approach to examine whether newsworthiness of articles can predict the number of sharing in six major Dutch news sites. They found that traditional criteria of newsworthiness indeed play a role in predicting the number of shares, and that further development of a theory of shareworthiness based on the foundations of newsworthiness can offer fruitful insights in news dissemination processes.
Who are more likely to post comments on online news in news sites and social media? Tai-Yee Wu and David Atkin used the Big Five Personality Inventory and motivation theory in a survey of college students to show that those who were more agreeable and narcissistic were more motivated for posting comments on online news. To inform, receive feedback, and exhibit were motivations that predicted the frequency of posting on news comment sections, while social connection was a major predictor of commenting on the news shared in social media.
Social media is not just used for news sharing but is also an important public relations tool between organizations and their publics. Linjuan Rita Men and Sidharth Muaralidharan's comparative study of U.S. and Chinese social peer communication on social media about companies found similar use of social media about companies, and that tie strength and public-organization social engagement are positive predictors of amount of peer communication about companies and lead to positive organizationpublic outcomes.
In nonprofit organizations, stewardship, the demonstration of socially responsible management of resources to those who have supported an organization, is a key factor in effective relationship management. Geah Pressgrove refined a scale to measure perceptions of stewardship strategies for nonprofit organizations with 5 R dimensions: Reporting, Regard, Recognition, Responsibility, and Relationship nurturing.
Yi-Ru Regina Chen, Chun-Ju Flora Hung-Baesecke, and Jeong-Nam Kim's study in Taiwan shows the utility of the situational theory of problem solving (STOPS) in segmenting the communication behaviors of publics formed around U.S. beef import, a government policy issue with intensive media coverage (hot-issue publics). Opposing party identity is a better identifier of subgroups of the hot-issue public active in information behaviors than trust of government.
Do readers appreciate error correction in online news and the transparency in the process? Michael Karlsson, Christer Clerwall, and Lars Nord's study of Swedish newspaper readers found that only those who already trust the news media will appreciate the correction. Those who do not trust media will be negative toward the correction.
While data journalism is on the rise, what are the ethical issues involved and how do journalists use data? David Craig, Stan Ketterer, and Mohammad Yousuf's qualitative analysis of three discussion threads in the listserv of the National Institute of Computer-Assisted Reporting on publication of Gun Permit Mapping data found these ethical frames: freedom versus responsibility, consequences, privacy and verification, and alternatives.
Regina Marchi studied how low-income Latino immigrant youths in the United States used the Internet for newsgathering. Her in-depth interviews of 30 Latino youths in Boston found these youths translated and explained U.S. news for their immigrant parents with their use of Internet technologies, and gained participatory and deliberative skills useful for civic engagement.
Claudia Mellado and Arjen van Dalen's study of elite and popular Chilean's newspapers' responses to audiences led them to refute the journalistic paradigm of audience as consumer or citizen as two poles of one continuum and propose a three-dimensional model: the infotainment, the service, and the civic. Jason Turcotte's study of how the questions used in presidential primary, general election, and state electoral debates from 1960 to 2012 found journalists' questions cited political elites far more frequently than members of the public; overall results suggested that the debates are more susceptible to elite frames and are shaped more by elites than the electorate.
The last regular issue article in the issue by Anke Wooneberger and Mariana Irazoqui is a method paper that examines TV use survey response errors through individual and contextual factors by comparing a national sample of Dutch consumers' self-reported responses with metered responses of the same time period. They discovered that in self-reporting TV use, people tend to overreport the frequency of watching and underreport the viewing duration probably due to the higher cognitive demand of remembering duration.
Reviewer Acknowledgment
It is also the time of the year that we acknowledge the 470 ad hoc reviewers who generously gave their time to help us reviewing manuscripts in 2016. This list includes the special issue on "Advances in Global Health Communication" reviewers. The number listed in parentheses next to the reviewer's name is the number of completed reviews in 2016. Our board members, who committed to review up to 6 times a year, are listed in the masthead on every issue. A big thank you to all of them in maintaining the rigor of our journal.
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